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Abstract 

Introduction: Media is considered the most powerful platform to create awareness in human society. It plays an important 
role in spreading public awareness and disseminating information about pandemic diseases such as coronavirus. A survey 
through a questionnaire was used and the descriptive analysis of questions as asked to the people on COVID 19 published by 
the leading newspapers of Rajasthan, western India was done to analyze the role print media played in spreading awareness 
about Coronavirus Disease (COVID-19). Materials and Methods: The objectives used both quantitative and qualitative 
methodology. In the quantitative method, a self-structured questionnaire was circulated among the various professionals. A 
descriptive method of secondary sources was also used to measure the effect of articles and advisements on the people 
published in the newspapers. Results: A total of 106 various professionals participated in the study. The research reveals that 
56 percent of males and 43 percent of females are part of this research; more than 80 percent of respondents belong to the 
age group of fewer than 40 years. Among the active respondents, 91 percent are said to read the newspaper regularly. The 
study also shows that 96 percent of respondents are read articles, news, columns related to COVID-19 and particular about 
Coronavirus. Nearly 91 percent of respondents are in favor that media coverage of COVID-19 has improved their knowledge 
of Coronavirus. Around 93 percent of respondents agree that media spreading awareness among the people on Coronavirus 
through newspaper published articles, news, and advisements. The study exhibits that 95 percent of respondents expressed 
their views that print media has played an active role in disseminating the government directives on Coronavirus and almost 
97 percent of the respondents are opined that print media will play a more effective role in spreading awareness on 
coronavirus. Conclusion: The respondents expressed that print media has played a vital role in spreading awareness on the 
pandemic of coronavirus disease. The newspaper spread awareness among the people on coronavirus through newspaper 
published articles, news and advisements. The newspaper also published a variety of queries and doubts as asked by the 
people to Doctors on coronvirus. 
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Introduction 

The Coronavirus disease 2019 emergence was initially 
noticed in Wuhan, a city in the Hubei province of China in 
December 2019. On, 31st December 2019, China reported 
to the World Health Organization (WHO) about the cluster 
of pneumonia cases. On, 11th February 2020, the disease 
was officially named Coronavirus COVID-19 by WHO. On 
March 11, 2020, the WHO declared COVID 19 a pandemic. 

Till now, 24,18,845 Confirmed cases and 1,65,759 deaths 
from 208 countries have been reported (20th April 2020). 
In India, the first case of Coronavirus was reported on 30th 
January 2020. As of April 20, 2020, as many as 18034 cases 
of Coronavirus positive have been found in India, and 573 
have died from it. During these times Print Media has 
been playing a crucial role in spreading awareness among 
people. People are interested in health-related news and 
updated knowledge, seeking information on diseases, 
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their prevention, diagnosis and treatment, nutrition, 
medications, and other factors related to their health. [1] 
The main aim of our study was to understand the role of 
Print Media in covering the health issues, to find out the 
role of Print Media in spreading information about COVID-
19 among people and examine the role of Rajasthan 
Patrika leading newspaper of Rajasthan in spreading 
awareness on COVID 19. 

Material & Methods 

The research was conducted among the various 
professional working in different profession using a 
questionnaire administered through Google form.   A total 
106 respondents respond to this study among the various 
media, bankers, academicians, housewives, students and 
other professionals. All these responses were calculated 
with the help of pie chart diagram. 

Results  

A total 106 respondents participated in the study nearly 
56% males and 43% females with more than 80% of 
respondents less than 40 years. Among the respondents 
71 per cent of the respondents are well educated and 
professional, with 26.2% graduates, and nearly 5% 
educated up to senior secondary level. 
Also, it was observed that 82% of the respondents are 
reading newspaper, with 8% reading newspaper to some 
extent, 1% respondents reading newspaper to large 
extent and 8% of the respondents are not interested in 
reading newspaper. It was also observed that 90% of the 
respondent’s read news and stories related to coronavirus 
disease, 4% respondents are in favor of reading news 
related to coronavirus in the newspaper to some extent, 
2% respondents are in favor of reading news related to 
coronavirus in the newspaper to large extent and 4% of 
the respondents are not interested in reading news 
related to coronavirus in the newspaper. Majority (84%) 
respondents expressed their view in favour of media 
coverage enriching their knowledge about coronavirus 
while only 9% respondents do not agree on media 
coverage enriching their knowledge related to 
coronavirus. 
75% respondents considered that media is spreading 
ample awareness about Coronavirus, while only 7% of the 
respondents do not agree that print media is spreading 
ample awareness about Coronavirus. 
77% of respondents are opined with statement that Print 
Media has played an active role in disseminating the 
government directives on Coronavirus, while 5% of the 
respondents disagreed that print media played an active 
role in disseminating the government directives on 
Coronavirus. 

To a question on do you think Print Media can play more 
effective role in spreading awareness on Coronavirus, 87% 
of the respondents believe that print media plays more 
effective role in spreading awareness on Coronavirus, and 
3% of the respondents disagreed print media plays more 
effective role in spreading awareness on Coronavirus. 

Conclusion  

The study reveals that media has been playing a vital role 
in spreading awareness on pandemic of Coronavirus. The 
respondents regularly read newspapers for recent 
development on coronavirus. In this study the newspaper 
helps the people through special Articles written by 
eminent doctors to update their knowledge and 
information on coronavirus. It also shows that more than 
90% of respondents believe that they read the News 
related to Coronavirus in the newspaper and agree that it 
has enhanced their understanding of COVID 19. Print 
Media is playing a strong role by reaching the right 
information to the people through the content analysis 
and survey form of the newspaper. It has been publishing 
special pages to alert people about Coronavirus. Such 
efforts by the leading newspapers has been extremely 
vital in making the doubts and myths out of mind on 
COVID-19. The study clearly establishes the fact that Print 
Media is playing an important role in spreading awareness 
on COVID-19. Hence in this study, the fact about the 
newspaper that not only help city or metropolitan but 
reach of the newspaper is up to the remotest part of our 
country. 
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